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For Sybil Shainwald, endowing the Sidney Shainwald Public Interest Lecture Series is 
a meaningful way to pay homage to the extraordinary life and career of her husband. 
For New York Law School, it is an opportunity to further Sidney’s efforts and to 
honor a man who was invaluable in both his life and work.
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Congresswoman Carolyn B. Maloney
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Sidney Shainwald 

If every man is the architect of his character, then 
Sidney Shainwald was a master builder: a man of great 
integrity, humor, intellect, charm, and kindness, with 
a lifelong commitment to social justice. Sidney was 
a rare individual – a man of many accomplishments 
who not only conceived and discussed ideals, but 
strove throughout his life to see that those ideals 
became realities.

Consumerism has become a household word, 
and CU, which has been termed a unique social invention, is now inextricably 
woven into the fabric of society.  CU now has more than eight million 
subscribers to its products and services, and an annual budget of $250 million.  It 
is the only social reform organization born in the Depression that has survived. At 
the time of Sidney’s retirement, the American prototype had been replicated in 
over 120 countries. Today IOCU, known as Consumers International, has a 
membership of over 240 organizations in 120 countries. 

For Sidney, social justice was the desired result; Consumers Union was the 
mechanism through which to achieve it. It was much more than a magazine: it was 
a movement for change. The founders of the organization believed that product 
testing was a means to organize consumers to promote their welfare. CU’s goal 
was not merely to evaluate products, but to “initiate, to cooperate with, and to aid 
group efforts of whatever nature – seeking to create and maintain decent living 
standards for ultimate consumers.” 

As Sidney later wrote: 

The CU then is not to be confused with the CU of today. There 
were 148 subscribers, 10 staff members whose weekly salary 
totaled $100, 350 square feet of office space, and a devoted 
Board of Directors. From its inception, CU’s Board and staff 
were composed of idealists and iconoclasts. Divisiveness was 
exacerbated by financial difficulties, necessitating a constant 
interplay among the Board, the management, and staff on daily 
policy matters.
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